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THE STARTUP JOURNEY

association of town & city management

StartUp Britain was launched in 2011.  Its mission was to build 
momentum in the start-up world – and positivity around 
entrepreneurship and its important role in the revival of the 
British economy.

Launched amidst a huge fanfare, and three years after the 
economy moved into a technical recession, the campaign’s 
role was to give new and nascent British entrepreneurs the 
con�dence to be part of the recovery.

Through bus tours and trackers and free events aimed at 
instilling not just enthusiasm for new business ideas, but 
imparting skills including �nancial fastidiousness, marketing, 
raising �nance and tech know-how, the campaign has been 
part of a change in popular culture towards entrepreneurship 
and how accessible and rewarding it is perceived to be.

According to government statistics, since 2011, growth in the 
number of micro and small businesses by far outstripped that 
in medium and large, and the UK’s total entrepreneurship rate 
is forging ahead of other G7 countries.  In 2009 the rate stood 
at six per cent.  By 2012 it had moved to 9.8 per cent.

Entrepreneurship as a career path is now an accepted option; accelerators 
and incubators are popping up all over the place and crowd funding is a 
perfectly normal thing to do.  

Of course, the campaign can’t claim it’s done all this.  But it has been a 
constant cheerleader and backdrop to what future historians might look 
back on as a pivotal moment in British economic history. Only time will tell.

Meanwhile, after three years of hard work, its founders have decided to 
step away, concentrate on their own ventures and hand over the 
day-to-day running of the campaign to the independent think tank, the 
Centre for Entrepreneurs.

Here it will continue to be the public voice of entrepreneurship, speaking 
to the people all around the country who have dreams and ideas about 
becoming their own boss.

Add to that a sprinkling of pop-up shops run by the campaign’s retail arm 
PopUp Britain moving over to high street defender the Association of 
Town & City Management, and you have a tangible and meaningful 
legacy for a what was, just three years ago, a glint in Lord Young’s eye.



A LOT CAN HAPPEN IN
THREE YEARSWhen StartUp Britain came to be, it was in the context of 

incessant gloom, talk about recession, in�ation, wage de�ation 
and rising misery caused by an urgent and undeniable 
economic crisis.

While the crisis loomed large, the pessimism loomed larger still 
- and there was a growing appetite to explore the e�ect of a 
campaign that looked on the bright side.

The bright and exciting side of the world of business was – and 
always will be – start-ups.  Not for them the pain and stagna-
tion being experienced by medium and large �rms in 2011.  
Here there was hope, optimism - and growth in bucket loads.

And it needed to be shouted about. With an expanding 
national and global population, entrepreneurship represents a 
route to creating sustainability and the necessary employment 
the world will need in the future. This has particular relevance 
to young people.

A report into youth entrepreneurship compiled by Youth 
Business International (YBI) and the Global Entrepreneurship 
Monitor (GEM), showed nine per cent of young people (aged 
18 to 34) in the UK were involved in early stage entrepreneurial 
activity in 2013, with 84 per cent saying they were motived by 
opportunity rather than necessity.

According to GEM in a separate report, the British of all ages 
have one of the highest regards for entrepreneurs compared 
to other European nations.  Translating that regard into action 
is a long-term plan for the campaign.



NEW COMPANY REGISTRATIONS

Research from the national enterprise campaign in2013 showed a record 
526,446 new businesses were registered with Companies House, beating 
the 484,224 businesses recorded in 2012, and 440,600 in 2011.
  
Top performers on the regional entrepreneurial map, based on postcodes, 
include Greater London with 136,939 businesses registered beating the 
rest of the country by far - with its nearest rival Birmingham at 16,281 and 
Manchester at 11,765.

The StartUp Britain tracker records this information every day and updates 
Companies House registrations constantly so we can be inspired as we see 
the tracker ticking up.

WHAT THE CAMPAIGN ACHIEVED

A nationwide bus tour taking the start-up message to more than 60 towns and cities and more than 25,000 aspiring entrepreneurs.

Week-long free events that attracted Britain’s top self-starters to share their early experiences including Finance Week, Tech Week, 
Marketing Week, run in conjunction with the MAA, as well as one-day events like StartUp Food, StartUp Fashion and StartUp 

Entertainment. Over three years these events saw more than 3,250 attendees.

It also encouraged corporates to open their doors to �edgling businesses via its PitchUp initiative which 
gave start-ups the chance to pitch their products to leading high street brands like John Lewis and 

Sainsbury’s. Four pitching events have resulted in seven new brands stocked in high street 
retailers, with more in the pipeline.

Its retail arm, PopUp Britain, launched the high street careers of more 
than 350 of Britain’s future high street entrepreneurs via 12 

empty shops and is set to continue that pioneering work 
separately with the Association of Town & City 

Management (ATCM) whilst still operating 
as a not-for-pro�t organisation to 

help new retailers. 
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BUSINESS IS GREAT

The Government launched the 

Business is Great campaign in 

order to help entrepreneurs �nd 

the help they need more easily.  

The campaign focused on four 

main platforms: grow, export, 

lead, nurture. It’s testament to 

how important entrepreneurs are 

regarded for the future.

RBS ENTERPRISE TRACKER

According to the RBS Youth Enterprise Tracker, 
60 per cent of young people want to start a 
business, yet only eight per cent of young 
people are doing anything about it.

The RBS Enterprise Tracker pointed to a con�-
dence gap in the general population, which 
showed 38 per cent of us want to start a 
business – but only six per cent have a go. Of 
those who want to start a business, 20 per cent 
want to add a social enterprise element to it. 
It’s estimated that there are half as many 
women entrepreneurs than men.

BIG HELPING SMALL

A new initiative, which gathers game-changing pledges of commercial 
support from top businesses, will open up big opportunities for small 
�rms around the country.

The Business Exchange is part of the Government’s e�orts to boost 
support for the growing number of start-up and micro businesses that 
are making an increasingly signi�cant contribution to the British econo-
my. The platform, built in collaboration with small business network 
Enterprise Nation, will collect and curate meaningful o�ers of support in 
one place from top �rms like Aviva, Sainsbury’s, Virgin and 
Accenture.  Small �rms will be able to access 
these opportunities quickly 
and easily.

STARTUP NATIONS

Startup Nations is a global network of national 
startup movements across the world that convene, 
share best practices and collaborate to advance the 
global entrepreneurship movement. StartUp 
Britain was one of the �rst of the movements that 
developed out of the original StartUp America 
initiative and has delivered keynote speeches at 
each of the international events around the world. 
Participation has helped spread the word about 
entrepreneurship in Britain.

EIS-FUNDING

Cash invested in small �rms via 

the Enterprise Investment 

Scheme (EIS) is at an all-time 

high according to HM Revenue 

and Customs, £545m up on the 

previous 12 months – good 

because it means wealth is 

�nally beginning to be invest-

ed back into the economy.



INNOVATION VOUCHERS

Innovation vouchers o�er speci�c help in �elds such as cyber 

security, managing intellectual property as well as help in develop-

ing small businesses technologies that have the potential to impact 

the supply or saving of energy, for example. It also o�ers proof of 

concept advice and know-how.

Every three months, the Government makes 100 £5K innovation 

vouchers available.  Once granted, these can then be exchanged for 

advice via accredited suppliers and research institutions listed on 

the marketplace.

In January 2014, the Government launched 
the Growth Vouchers Programme, which will 

support more than 20,000 small businesses to take on 
advice.  

The programme o�ers advice and guidance to the businesses taking 
part and with subsidies of up to £2,000 o�ered to many via a newly-cre-
ated  marketplace.  The scheme will monitor their performance over the 
coming years in order to assess the impact that advice has had. 

The single platform, developed and run by small business network 
Enterprise Nation, will make it easier for businesses to �nd providers of 
strategic advice on key topics such as �nancial management, recruit-
ment, leadership skills, sales and marketing, and digital technology. 

MIGRANT ENTREPRENEURS

The think tank Centre for Entrepreneurs and DueDil research uncov-
ered the fact that one in seven of all UK companies was started by a 
migrant entrepreneur.

The study ‘Migrant entrepreneurs: Building our businesses, creating our jobs’ revealed half a million 
people from 155 countries have settled in the UK and launched businesses. Their companies are 
responsible for creating at least 14 per cent of all SME jobs. They are also twice as entrepreneurial as  
UK-born individuals, with 17.2 per cent having launched their own businesses, compared to 10.4 per 
cent of those born here. They are also, on average, eight years younger than indigenous entrepre-
neurs at 44.3 years-old compared to 52.1.

CROWDFUNDING

Since 2011, crowdfunding has 

become a normal way of raising 

seed capital for startups.  Today there 

are hundreds of companies around 

the world that o�er crowdfunding 

solutions for small �rms.  It’s still 

described as a ‘craze’ by most news-

papers – but a craze that saw more 

than £20m raised in the UK last year 

via sites like Crowdfunder , Crowd-

cube and Seedrs.  



SWIG FLASKS

David Galbraith moved to England from his native Northern 

Ireland in 2013 with one thing in mind – starting a business.  

“I knew if I w
as going to succeed I would have to surround 

myself with other entrepreneurs with the same mind set as 

me.  I submitted my idea and was admitted to the New 

Entrepreneurs’ Foundation. Through that I spent six months 

working with entrepreneur Ranjit Boparan.  It ta
ught me a 

lot and gave me the insight I needed to get out there and do 

it.

“In the summer I jumped on the StartUp Britain bus in 

Birmingham where I was living. Here I heard about Start-Up 

Loans and PopUp Britain – both initiatives that o�er hope 

and support to people like me. “

He set up British-made hip �ask company Swig - and the rest 

is history. Two stints in PopUp Piccadilly lead to HRH Prince 

Andrew admiring his summer fern hip �asks – and through 

connections he made via StartUp Britain co-founder Emma 

Jones - David handed over hip �ask #104 to Prime Minister 

David Cameron.

Nice work.  
 

 
     www.swig�asks.com

MARIA ALLEN

Jewellery designer Maria Allen, 24, was one of the �rst six retailers to ever set foot in a PopUp Britain shop.  She 

spent two weeks in Richmond in July 2012, commuting from her home in Brighton – she showed determina-

tion even then.

She then went on to be named as a Start-Up Loans ambassador, started selling her beautiful designs on Not 

on the High Street, taking on a studio and sta� and then this…

The Prime Minister David Cameron tweeted that he was wearing a pair of her hand-made cu� links.

She had designed, made and sent David Cameron a pair of cu�inks with a kiwi design after she heard 

on the news that the PM had had a bet with his New Zealand counterpart John Key, that if England 

lost against the All Blacks at rugby, he’d wear a pair of cu�inks emblazoned with the nation’s national 

emblem. While most people allow ideas like this pass them by, the quick-thinking Brighton Universi-

ty graduate created the clever accessories from a sterling silver and wood, reclaimed appropriately 

from a tree that grew in war time Prime Minister Winston Churchill’s Blenheim estate.

After news of England’s 30-22 loss at the hands of the Kiwi victors, the PM tweeted a picture of 

the cu�inks and named Maria’s business.

www.mariaallenboutique.com

THE STARTUPS BEHIND

THE REVOLUTIONBOOM
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HENRY PATTERSON

He’s only ten and he’s already a StartUp Britain veteran.  So far 
the diminutive entrepreneur behind sweetie brand Not 
Before Tea has pitched his product to Sainsbury’s buyers and 
spent a week in the school holidays selling his wares via 
PopUp Camberley.

He’s also picked up an honorary mention at the Great British 
Entrepreneur Awards and a huge number of column inches 
thanks to his PR mum Becky.

Not Before Tea o�ers a range of themed sweetie jars for kids, 
such as Mud & Worms, Mallow Meadows and Aliens in 
Space, which make great gifts and include glass pens to 
decorate the jars once they’re empty. Henry, who came up 
with the idea based on his Mum’s response when he asked 
for sweets, also includes handy reward stickers for parents to 
give their kids to make sure they brush their teeth.

His �rst book is out next month.  

www.notbeforetea.myshopify.com

MALLOW AND MARSH

Harriot Pleydell-Bouverie, 28, made her �rst marshmallow 18 
months ago.  She’s just about to start supplying 20 of super-
market giant Sainsbury’s nationwide stores with her 
delicious raspberry, coconut, cappuccino and vanilla �avour 
treats from the company she founded called Mallow and 
Marsh.

Harriot has been working towards her entrepreneurial goal 
since she was at school. Matching her love of food with her 
business �are has been a dream come true and she has 
spent last year re�ning recipes, testing the market and 
�nding a confectionery kitchen. 

StartUp Britain’s PitchUp meant the former city worker was 
picked by Sainsbury’s buyers to supply their stores.

She set up Mallow & Marsh with her savings.

www.mallowandmarsh.com

CLAUDI & FIN

Claudi & Fin was set up by mums and friends 
Lucy Woodhouse and Meriel Kehoe.  They both 
have two-year-olds and a passion for healthy 
food.  Lucy came up with the idea of a frozen 
yoghurt lolly when she was looking to wean 
baby Claudia, but couldn’t �nd anything like it 
on the market.

She whipped up fresh fruit, milk and Greek-style 
yoghurt and it went down a storm.  Lucy said: 
“This has been my dream for a long time! I’m a 
bit of a lolly obsessive and I was determined to 
make this work.  Meriel and I have spent 
months perfecting the recipe and �nding 
someone who could produce these on a large 
scale.”

Through the aptly-named Ice Cream Alliance, 
the pair discovered small family �rm Gallone’s, 
one of the only British-based companies to 
have the right equipment to make lollies. 

The pair’s yummy lollies are about to be stocked 
in Sainsbury’s stores.

www.claudiand�n.co.uk



ACES LACES

New mum Alexis Hutchings set up 
collectable shoe lace brand Aces 
Laces last year and boarded the 
StartUp Britain bus to get inspira-
tion.

She got it and quickly signed up her 
new business for a two-week stint in 
PopUp Britain’s King’s Road shop.

Aces Laces are collectable shoelaces 
in bright original designs. Each pair 
comes sealed in foil packaging that 
conceals the contents, similar to 
how trading cards are sold. Within 
the packet will be one of 25 exclu-
sive designs to be collected and 
swapped. 

Based in South West London, but 
with roots in Shoreditch,  Alexis 
made useful connections in the 
store with new children’s shoe brand 
Skribbies and a children’s TV 
presenter called Sid Sloane.

www.aces-laces.com

JIMMY’S ICED COFFEE

Jimmy joined the StartUp Britain campaign to talk about his new brand Jimmy’s Iced Co�ee 
dressed as a carton of his own product and proudly extoling his catchphrase #keepyourchin-
up.  The charismatic entrepreneur also spoke at the campaign’s �nance week, is happy and 
eager to share his start-up experiences with others and makes an inspiring speech.

Jimmy’s tasty brand is now stocked in an extensive list of big names including Waitrose, 
RoadChef, Selfridges, Tesco Express, Wholefoods, Welcome Break, WH Smith, Ocado, BP – as 
well as independent stockists.

www.jimmysicedco�ee.com

CYCLR

Gerry Newton set up Cyclr, an online 
magazine, community, and shop with 
an urban focus in 2012. Based out of 
Google Campus, it was built on the 
London trend of cycling, bringing 
together cycling innovation, and 
design from around the world, with a 
city spin.

Gerry himself changed his life focus 
after a serious road tra�c accident left 
him bedridden for three months.  
Once destined for investment bank-
ing, Gerry decided to concentrate on 
cycling – creating the blog Bicycle 
Basecamp, he quickly reached 15,000 
subscribers without too much e�ort.

A frequent speaker at StartUp Britain 
events and a Shell Livewire alumni, 
Gerry was also a competitor in TV’s Be 
Your Own Boss with Innocent’s 
Richard Reed.  His Cyclr community is 
now �rmly part of the London scene.

www.cyclr.me



LIBBY LONDON

Former investment banker Libby 
Hart set up her own fashion design 
business aimed at professional 
women in 2012.  She �rst came into 
contact with the campaign when 
she came along to the StartUp 
Fashion event on London’s South 
Bank.

She has since spent time in PopUp 
Britain outlets in Victoria and King’s 
Road and spoken to fashion gradu-
ates as part of the presentations the 
campaign made at Graduate 
Fashion Week in 2013.

Libby now employs two people and 
outsources stitching to British manu-
facturers.

www.libbylondon.com

PINUCCI

Former architect Alexandra Van Berckel  set up shoe brand Pinucci based on simple 
concepts - luxurious handcrafted shoes using the highest quality leather and 
suede available, ethically and sustainably made in artisan workshops. The brand 
made its debut in early 2012 and was one of the �rst to move into PopUp Britain in 
Victoria. The collection features brogues, loafers and Goodyear welted shoes for 
men, and women’s high heel sandals, peep-toe pumps, kitten heels and ballet �ats 
as well as sneakers. She has also been in the King’s Road and Piccadilly outlets, and 
has worked with the campaign to help other start-ups with their journey.

www.pinucci.com

SOOQINI

Tiago Mateus co-founded online to do community Sooqini in 2012. Now nearly 20,000 trusted, 
vetted people are listed that can carry out a variety of chores from putting up �at-pack 
furniture to cleaning, to researching, mending computer equipment and cooking.  The team 
has hit upon a safe way for people to �nd someone to help with chores as well as an outlet for 
people with skills looking to use them. He set up the �rm with co-founder Raj Singh and is 
based at Google Campus.

www.sooqini.com



MICHAEL HAYMAN MBE

Michael is co-founder of the campaigning compa-
ny Seven Hills, the fastest growing public relations 
�rm in the UK.

He is chairman of entrepreneurs at the private bank 
Coutts & Co and is chairman of MADE: The Entrepre-
neur Festival. Michael is a non-executive member of 
Festivals Edinburgh. He also served as a non-execu-
tive director with the cities of Westminster and 
She�eld and as a commissioner on the Inquiry Into 
The Future Of Cities And Local Government 
Finance.

He is a fellow of the British American Project, the 
Chartered Institute of Public Relations, and the 
Royal Society of Arts. He is also a freeman of the 
Guild of Public Relations Practitioners, is listed in 
Debrett's People of Today and is an ambassador for 
the Courvoisier Future 500. He was awarded an 
MBE in the 2014 new year’s honours list for enter-
prise promotion.

@michaelhayman

RAJEEB DEY

Rajeeb is the founder of www.enternships.com – a portal that connects 
students and graduates to work placements in start-ups and SMEs for which 
he was named the 02 X Young Entrepreneur of the Year in 2009. He is a Trustee 
of UnLtd – the Foundation for Social Entrepreneurs, advisory board member 
of Channel 4 (Education) and the UK-India Business Council’s Next Generation 
Network. Rajeeb graduated with First Class Honours in Economics & Manage-
ment from the University of Oxford in 2008 and is a Fellow of the Royal Society 
of Arts (FRSA).  Last year he won a prestigious Queens Award for enterprise 
promotion.

@rajdey

EMMA JONES MBE

Emma Jones is StartUp Britain’s campaign direc-
tor and the founder of Enterprise Nation, a small 
business support network.

A small business expert, Emma is the author of 
books including ‘Spare Room Start Up – how to 
start a business from home’, ‘Working 5 to 9 – 
how to start a successful business in your spare 
time’, ‘Go Global – how to take your business to 
the world’ and ‘The StartUp Kit.’

Her company now runs the Enterprise Nation 
Marketplace, where small businesses can go to 
�nd subsidised strategic enterprise advice using 
a Growth Voucher - and the Business Exchange, 
a website listing of ways small businesses can 
engage and work with the biggest names in UK 
PLC.

@emmaljones

THE PEOPLE BEHIND THE CAMPAIGN
MEET THE FOUNDERS



Serial entrepreneurs Lara Morgan and 
Richard O’Connor helped to launch the 
campaign in 2011.

DUNCAN CHEATLE

Duncan Cheatle has spent over 10 years championing UK enter-
prise. He is the founder of The Prelude Group, whose mission is ‘to 
make Britain the most enterprising nation in the world’, as well as 
The Supper Club, the home to hundreeds of Britain’s most innova-
tive, award-winning and high-growth entrepreneurs. The club 
won the SFEDI UK Best Enterprise Support Awards in 2012. 
Duncan is also founder of the social enterprise www.Thanks-
To.com, an internet business aimed at bringing recognition to 
those people that make a real di�erence in our communities, and 
RiseTo – The Enterprise Challenge, which trains young people in 
business skills through an innovative, mentor-supported, 
six-week, community-based campaign.  He launched the Growth 
Britain campaign in 2013.

@duncancheatle

CHAIRMAN LUKE JOHNSON

Luke is a former chairman of Channel 4, a 
current chairman of equity house Risk 
Capital Partners and the Royal Society of 
Arts as well as writing a regular entrepre-
neurial column for the Financial Times. He 
is also part owner and chairman of 
Patisserie Valerie, APT Controls and Gail’s 
Bakery. He is a non-executive chairman of 
Metro Bank. 

In 2013 he set up think tank Centre for 
Entrepreneurs to be a research body and 
advocate for entrepreneurs. It is o�ering 
support by addressing underrepresenta-
tion and media stereotyping through its 
positive, newsworthy work. In 2014 Luke 
announced he was taking over StartUp 
Britain to help with this process.

@lukejohnsonCDP

JAMIE MURRAY WELLS

Jamie is the founder and executive chairman of internet 
retailer Glasses Direct, which sells a pair of glasses every 
few minutes, round the clock. He is also a volunteer for 
the Prince's Trust and the entrepreneur-in-residence at 
Atomico Ventures. Jamie is passionate about new enter-
prise and in 2009 his work inspiring others was recog-
nised with the Queen's Award for Enterprise Promotion.

@glassesjamie

OLI BARRETT MBE

Oli is founder of CoSpA (The Co-Sponsorship 
Agency), helping brands around the world to 
create and develop social action projects (for 
example, getting young people �xing their 
own youth clubs, with a major DIY chain). He 
co-founded Make Your Mark with a Tenner 
(now called Tenner), the scheme which has 
challenged over 50,000 school pupils to see 
what they can achieve in just a month, starting 
with £10. A lively speaker and motivator, he is 
best-known for his unique skill of connecting 
people. He brought Speednetworking to the 
UK. Outside of the UK, he helps organise 
regular trade missions to San Francisco (in 
Web, Cleantech and Health), helping British 
companies to pitch for funding and explore 
business opportunities. He was awarded an 
MBE for services to business and entrepreneur-
ship in 2013.

@olibarrett 
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FROM 
POPUP BRITAIN

ZERO
HERO
TO RETAIL

Since it opened its pilot store in July 2012, StartUp Britain’s award-winning 
retail arm PopUp Britain has launched the high street careers of more than 
350 of Britain’s future high street entrepreneurs. 

The initiative swept the board at the 2013 Corporate Engagement Awards 
when it picked up the top grand prix prize for its partnership with Intuit UK 
and gold in the Best Open-ended Corporate Sponsorship category.

A start-up itself, the team created a brand identity with design agency iris, 
added handheld payment terminals for tenants supplied by sponsor Intuit 
Pay, and included visual merchandising services provided by leading high 
street retailer John Lewis.

Over 18 months, it opened a range of high pro�le pop-up shops including 
two stints on one of Britain’s most prestigious shopping destinations Picca-
dilly – which saw high-pro�le shoppers in store including Chancellor 
George Osborne, actor Stephen Fry and HRH Prince Andrew; it then trans-
formed an under-used o�ce in the Department for Communities and 
Local Government in Victoria into a homewares outlet for British producers; 
a seven month stint on London’s Kings Road; a Christmas pop-up in Somer-
set House showcasing British talent; a shopping centre-based outlet in 
Camberley for local start-ups; a short-term collaboration with the local 
authorities in Poulton-Le-Fylde in Lancashire and Dunstable in Bedford-
shire; two stints in countri�ed Moreton-in-Marsh with outlets still open in 
Ashford, Kent, and Chard in Somerset.

This year it outgrew the campaign and moved under the umbrella of the 
Association of Town and City Management (ATCM), adding to the crucial 
work the ATCM already does to support the UK’s town centres and high 
streets.
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Before Tea has pitched his product to Sainsbury’s buyers and 
spent a week in the school holidays selling his wares via 
PopUp Camberley.

He’s also picked up an honorary mention at the Great British 
Entrepreneur Awards and a huge number of column inches 
thanks to his PR mum Becky.

Not Before Tea o�ers a range of themed sweetie jars for kids, 
such as Mud & Worms, Mallow Meadows and Aliens in 
Space, which make great gifts and include glass pens to 
decorate the jars once they’re empty. Henry, who came up 
with the idea based on his Mum’s response when he asked 
for sweets, also includes handy reward stickers for parents to 
give their kids to make sure they brush their teeth.

His �rst book is out next month.  

www.notbeforetea.myshopify.com

RAINWAVE
Victoria and King’s Road

Friends and mums Julia Wonke 
and Katy Isaacs set up rain-proof 
poncho company RainWave after 
a soggy holiday in a caravan. They 
craved style and elegance and 
instead got foldaway cagoules. So 
they reinvented them by creating 
tailored, pretty ponchos and 
made the brave step to start-up an 
online business.

Since then Fearne Cotton, former 
Radio 1 DJ has bought one, and so 
has Biba founder Barbara Hulan-
icki.

The tasteful designs brighten up 
the darkest, wettest days, and slip 
e�ortlessly over a favourite jacket, 
or pretty dress, without so much 
as batting a fashionable eyelid. 
Perfect for festivals in the wet 
British summertime!

www.rain-wave.com

CLICLOC
Richmond, Piccadilly, King’s 

Road

ClicLoc is a British-designed watch 
brand. Basically, it all started with 
two Londoners in the big city: Obi 
Nwosu and Brian Downer.  They 
grew up being surrounded by lots 
of tall, glass o�ce blocks and loads 
of people who dressed identically.  
There was nothing out there that 
they could buy to make them-
selves look original without going 
way over the top. 
 
But they also grew up surrounded 
by a vibrant street culture.  Bright 
colours, intense design and cool 
dance moves.  These people loved 
life, and they got a kick out of 
making people smile. 

It was time to give people a 
chance to inject their personality 
into their look. 

www.clicloc.com

VULPINE
Richmond

Cycling apparel �rm Vulpine was 
set up by Nick Hussey in March 
2012.

A very, very committed cycling 
obsessive from the day he got his 
�rst two wheels, Vulpine is the 
culmination of Nick’s dreams.  A 
graphic designer by trade, who 
worked in the �lm industry, he was 
always o� somewhere, working 
away with a very poor work-life 
balance. So he poured his savings 
and some angel investment into 
Vulpine – cycling gear that’s casual 
and stylish, but that works on the 
bike as well as o�. 

www.vulpine.cc

ELEANOR STUART
(Piccadilly)

Quirky illustrated ceramics and prints. 
Eleanor Stuart is a London based designer 
and illustrator creating work that is bold, fun 
and wherever possible, witty and charming.
 
Eleanor designs original pieces using a 
variety of media, from pens, ink, pencil and 
digital processes. What she loves is creating 
work that makes people stop and smile by 
being bold, creative and fun.  Eleanor strong-
ly believes in supporting British industry and 
for that reason she has spent time carefully 
selecting UK suppliers to help craft her prod-
ucts from across the land. From prints made 
by master printers in Norfolk and greetings 
cards produced in Kent.

From a single outing in Piccadilly she was 
approached by BAFTA and the British 
Library, both interested in stocking her litera-
ture-inspired products.

www.eleanorstuart.com

BRAND
BOOSTERS



Since it set out to encourage big retailers to cast their nets further a�eld amongst the 
growing start-up community, StartUp Britain’s PitchUp initiative has seen over a 
thousand of the smallest �rms pitch their products and ideas to John Lewis, Sains-

bury’s and Chillingo.

So far four pitching events have resulted in seven new brands stocked in high street 
retailers, with more in the pipeline. The initiative is set to continue under the Associa-

tion of Town & City Management as a legacy for the campaign.

OILY RAG

After graduating onto John Lewis shelves via PitchUp with her pretty, �oral waterproof gardenware 
designs, former gilt trader Julia Hunter was asked to make an exclusive appearance at the Chelsea 
Flower Show in May 2013.

This time Julia’s designs were for high street retailer Peter Jones. 

She said: “I was absolutely delighted to launch an exclusive Oily Rag range for such a prestigious 
celebration as the Chelsea Flower Show! Since I entered PitchUp last year, Oily Rag has come a long 
way and I’m really looking forward to the rest of the journey!”

Julia took part in the StartUp Britain and John Lewis PitchUp initiative in October 2012, which saw 400 
start-ups apply; following a successful pitch, she launched her range at John Lewis’ Oxford Street store.

www.oilyrag.co.uk

PITCHUP
COMING TO A SUPERSTORE

NEAR YOU



TODDLEBIKE

Brighton-based Jo Hockley, founder of Toddlebike, saw her unique pre-balance bike for toddlers stocked in the baby section 
at John Lewis following her success at PitchUp.

Mum-of-three Jo spotted the bikes, popular with parents in Europe, on a trip to Belgian relatives, but could not �nd anything 
like it in the UK on her return. The ingenious German-designed product allows active toddlers aged 1-3 years old to develop 
cycling skills indoors and out. Entrepreneurial mum Jo thought the product not only ideal for her own children but believed 
it could have much wider appeal in the UK market. 

She decided to set up a business and began collecting the appropriate licenses and rights for exclusive UK sale and import – 
and entered StartUp Britain’s PitchUp.

“We launched straightaway into all the John Lewis stores that had a baby department as well as online,” Jo said. “The develop-
ment of my business has been phenomenal. It’s propelled us from being little more than a hobby to being a proper business. 
The bene�ts in terms of exposure, help and training, and of feeling part of a bigger, experienced team, have been amazing.”

www.toddlebike.co.uk

KIDDYUM

Chartered surveyor Jayne Hynes has been giving away her own brand of frozen baby food for over a year.  She gave it away to study 
groups, local mums and dads – in the end more than 70 families were tasting her food on a regular basis. It is soon to be launched 
under the name Kiddyum in selected Sainsbury’s stores on a trial basis – as, amazingly, frozen baby food has never been available 
in supermarkets before.

Mum-of-two Jayne said: “I’m a foodie at heart.  I always have been - it’s my passion. I want my children to eat well. When it comes to 
baby food I’m a stickler for no added salt and sugar.  I always felt guilty whenever I gave my children ready-made food so I started to 
do some research into fresh food.” Since she started on the journey, she has re-mortgaged the Manchester-based family house and 
brought in investors and mentors to be on the board and is putting her all into the business.

www.kiddyum.co.uk



OF A STARTUPA post natal �tness guru, who uses burlesque moves as part 
of her �tness regime, beat a start-studded line-up of British 
entrepreneurs to win StartUp Britain’s Confessions of a 
StartUp award.

Former army captain and mum-of-two Anna Downs, 34, 
who set up Fiesta Fit Club less than two months before the 
contest, won after submitting a video chronicling the 
challenges and successes of starting her Malvern-based 
business from scratch. Anna fought for her country in 
Afghanistan - but gained six stones in baby weight after 
having children.  She’s now a quali�ed ante- and post-natal 
instructor in Malvern – and has shed all those pounds!

The campaign’s Confessions of a StartUp initiative gave �ve 
startups a hand-held camera and asked them to �lm them-
selves through 50 days in the earliest stages of their business. 

The scheme was a collaboration between StartUp Britain 
and small business supplier Viking – and the brainchild of 
co-founder Oli Barrett.

Anna said: “Competing has been an utter roller coaster! I 
have just thrown myself out there. I �gured if you’re starting 
you’ve just got to go for it full-hog and at least if it didn’t 
work, I’d have put everything into it. I want to get out there to 
all those new mums - and help them to get back their body 
con�dence with a few simple exercises and I’m getting some 
great feedback which makes it all worth it.”

The footage showed Anna promoting her business dressed

in a green morph suit as a spear of asparagus at the Vale of 
Evesham British Asparagus Festival, packing goody bags 
while pacifying her two lively young children - and putting 
on a sexy burlesque event for local businesswomen.

She now runs nine classes a week, has 90 women on her 
books, employs a ‘baby whisperer’ so women can take their 
babies along to the class, has just been chosen to write an 
expert column and make �tness and relaxation videos for 
national pregnancy and post natal website eating42.com 
and has featured in two national newspapers as well as an 
appearance on Breakfast telly.

C     NFESSIONS
TM



The initiative also followed former investment banker Adam Taylor 
from Stratford-on-Avon-based pet food delivery service PetShop-
Bowl.co.uk, which he started after being made redundant from 
Lehman Brothers.  Over the 50 days his �rm:
 Won regional RBS Lloyds Enterprise Awards and came 
 second nationally
 Decided to change direction and not pursue PetMail
 Focus groups showed low demand for monthly product 
 in current climate
 Met a potential investor who wants to help establish an 
 own-label pet food challenger brand

Mike Turner and Krisi Smith from Bluebird Tea Co set 
out to make tea as popular as co�ee with their own 
enthusiastic brand of teas. Over 50 days they:
 Identi�ed Brighton as a more suitable   
 venue for their �rst tea shop
 Moved to Brighton, lock, stock and barrel

Blackpool-based Jennifer Duthie is the founder of  brand new 
children’s shoe company Skribbies.  The idea is children can 
decorate the shoes themselves and then simply wipe-clean.  
During her 50 days Jennifer:
 Launched her business!
 Won a Shell Livewire Award
 Looked for second-stage funding
 Discovered her �rst delivery would be two weeks late
 Investigated crowd-funding

Kevin Ackerman’s ethical jewellery �rm BACA 
Meaningful Jewellery is a social enterprise that 
gives a percentage of pro�ts to the victims of 
abuse – o�ering them work through a rehabili-
tation programme. Over 50 days he:
 Won Shell Livewire
 Took part in the PopUp Britain shop in  
 Victoria
 Earned enough to pay for two    
 women to go through the rehabilita- 
 tion programme

Judges and a packed �lm premiere audience at London’s top 
creative agency iris Worldwide watched the �ve videos – with a 
public and judges’ conclusion informing the end result.

Sophie Christopher at Viking said:
“The calibre of the �nalists was amazing - they certainly 
surpassed our expectations. Making the decision to start your 
own business is extremely brave and the �lms from the �nalists 
showed a true depiction of just how hard being an entrepreneur 
can be. We were impressed with just how much the �nalists were 
willing to reveal and welcomed the e�ort and commitment of all 
who took part in Confessions of a StartUp.”



For the third year running, the campaign took its double decker bus �lled with start-up experts and business champions to towns 
and cities across the UK to deliver help and support to the growing number of people who are becoming entrepreneurs in Britain. 
Start-up and micro businesses account for 95% of all British businesses, provide employment for 7.8 million people and contribute 
20% of private sector turnover.

This year the bus visited Birmingham, chatted to holiday makers in one of Britain’s favourite summertime youth destinations 
Newquay, as well as meeting entrepreneurs in Cardi�, Glasgow, Manchester, Hereford, Market Harborough and Carlisle – and even 
a farm near Bolton.

In his report Growing Your Business, launched just before the tour was devised, Enterprise Adviser Lord Young said businesses that 
get outside help and support do better than those who don’t. Lord Young said: “Outside assistance has a strong and positive impact 
on the growth of a small business. However, much more needs to be done to encourage �rms to invest in their own performance. 
As well as an overall mood of con�dence in the economy, �rms need to build con�dence in their own skills.”

WHAT GOES ON TOUR...



STAYS
ON TOUR



TECH WEEK
HEIGHTSHITS THE

14-18 OCT 2013

StartUp Britain blagged some of the most creative tech innovators in the business to share their wisdom with emerging 
British talent for this year’s Tech Week.

An enviable list of creative brains gave up their time to speak at a week of free events aimed at helping to inspire Britain’s 
digital hopefuls.  Speakers included Charlie Muirhead, founder of Rightster – a global b2b video network; content recom-
mendation service Outbrain’s Alex Cheeseman; mobile space product leader Bardowl’s creator Chris Book as well as a live 
pitching session with top mobile game app publisher Chillingo.

The October week of events covered topics from mobile, cloud, e-commerce, �nance and intellectual property. There was 
also a chance to hear from BBC’s Click Technology presenter and author of Working in the Cloud Kate Russell.

StartUp Britain co-founder Emma Jones said: “The British tech start-up scene is exploding.  There are 15,000 start-ups in Tech 
City alone, helping the UK to build a reputation to rival that of Silicon Valley.  As a campaign, we felt it was important to open 
up that collective wisdom so it can be shared freely with tech businesses around the country.”

It kicked o� at tech accelerator Level 39 in Canary Wharf, with a detailed look at the booming mobile tech sector.  There was 
also a fascinating chance to see four mobile games developers pitching their new app ideas to top Chillingo decision-mak-
ers. Finance for tech �rms is a specialised �eld and some top accelerators shared their wisdom including Wayra’s Simon 
Devonshire and John Spindler from Capital Enterprise at online �nancial accounting software �rm Intuit’s HQ in Victoria.

The �nal day was hosted atop the iconic BT Tower, inviting some of the UK’s newest tech entrepreneurs to hear some inspir-
ing tips, while taking in some exciting views.



KIDDYUM

Chartered surveyor Jayne Hynes has been giving away her own brand of frozen baby food for over a year.  She gave it away to study 
groups, local mums and dads – in the end more than 70 families were tasting her food on a regular basis. It is soon to be launched 
under the name Kiddyum in selected Sainsbury’s stores on a trial basis – as, amazingly, frozen baby food has never been available 
in supermarkets before.

Mum-of-two Jayne said: “I’m a foodie at heart.  I always have been - it’s my passion. I want my children to eat well. When it comes to 
baby food I’m a stickler for no added salt and sugar.  I always felt guilty whenever I gave my children ready-made food so I started to 
do some research into fresh food.” Since she started on the journey, she has re-mortgaged the Manchester-based family house and 
brought in investors and mentors to be on the board and is putting her all into the business.

www.kiddyum.co.uk

FINANCE WEEK
StartUp Britain put together a programme of expert panels, Q & A sessions with accomplished 
corporate �nance professionals and helpful workshops designed to boost the con�dence and 
skills of pre-start, start-up and growing businesses.

Entrepreneurs learned to master basic �nancial techniques as well as gleaning more advanced 
information around routes to funding. There was also a chance to hear inspiring stories from 
startups who have already seen success, and insight into the future of the British economy through 
the eyes of economic commentators.

The events kicked o� in March 2013 at the ICAEW,  with a glimpse into the funding exploits of some 
prominent startups including ethical underwear �rm Pants to Poverty, Jon Bradford from Spring-
board, Rupert Lee-Browne’s funding adventure and start-up capital expert John Spindler’s sessions 
on seed �nance.

ADDS UP TO SUCCESS



Over three years StartUp Britain has collaborated with the 
Marketing Agencies Association (MAA) on a series of 
week-long events that o�er startups access to the kind of 
marketing advice they would otherwise only dream of.

Marketing4SUB week became a regular �xture in the 
startup calendar up-and-down the country, with its 
spin-o� pitching session which saw Geometry, Iris, Pulse 
Group, RPM, Saatchi & Saatchi X, WDMP amongst agen-
cies all taking a punt on new businesses.

SUPERCHARGING START-UPS!
ABLE JOURNEYS

Last year Birmingham-based Tajinder Chaudhry, founder 
of disabled tourism website Able Journeys, was backed 
by Saatchi & Saatchi X after a successful pitch.  The team 
helped him get the basics in place - a brand identity and 
a beautifully designed brochure, a video to pitch for 
�nancial support on crowd-funding sites and improve-
ments to the website to make it more user-friendly.

Rachelle Headland, Saatchi & Saatchi X MD, said: “With 
the full support of the marketing community, great 
innovations become great success stories, and that's why 
we should all be diving in. There are a number of ways to 
help on a sliding scale of time, but whatever time we put 
in now will bene�t the economy and therefore our indus-
try – and maybe some of the energy and entrepreneuri-
alism of new business start-ups will rub o� and renew us 
too.”

Tajinder said: “The help from Saatchi & Saatchi X has 
taken my business to another level.  I could not have got 
here without that help and certainly not in that time 
frame.”

ROCKTAILS

Naomi Kibble and Helen McAvoy, co-founders of Rock-
tails, won the services of Pulse in the �rst year of the 
event.

Naomi said: “Winning the services of a marketing 
agency for a year through Marketing4StartUp Britain 
has added an immense amount of value to our 
business. Having a leading marketing agency working 
as an integral part of our team has allowed us to 
compete with some of the largest alcohol companies 
in the world. Pulse Group has challenged our thinking 
at every step of our consumer’s experience.”

The pair have now sold the �rm and it continues to 
thrive – and is now stocked by Ocado.

www.rocktails.co.uk

TEA HUGGERS

This year, new mum and entrepreneur Esther Thompson 
pitched and won help from experiential marketing �rm 
RPM.  The �rm has overhauled Esther’s sales collateral and 
made the documents much slicker and more concise, 
they’ve designed �yers and adverts as well as o�ering 
strategic advice and helping Esther to make useful 
connections.

Esther said: “Overall Tea Huggers has hugely bene�ted 
from the guidance and support from RPM and I hope we 
are building a long lasting relationship which will be the 
bene�t to both businesses.  From the moment they 
introduced themselves they have been engaged, enthu-
siastic and full of practical ideas.

www.teahuggers.com 



Britain’s growing army of food and drink startups 
gathered inspiration from some of the country’s 
leading culinary entrepreneurs at last year’s 
StartUp Food event. 

Top speakers including mentor Monique Borst, 
Luke Johnson and Grub Club’s Olivia Sibony licked 
the packed audience into submission at iris on 
London’s South Bank in July.

Live pitching to buyers from leading British super-
market Sainsbury’s uncovered some emerging 
talent ripe for the picking.

UKFT Rise co-hosted a sell-out event with StartUp 
Britain earlier this year which helped give advice 
to those wanting to start and grow their own 
fashion businesses.

Speakers at the event included Harvey Nichols 
chief executive Joseph Wan and Charles Tyrwhitt 
founder Nick Wheeler. Start-up fashion businesses 
were also given the chance to pitch to buyers 
from John Lewis, House of Fraser and Zalando.

StartUp Britain held its �rst ever event aimed at getting the 
growing number of British musical and theatrical businesses 
in the spotlight.

It put together an impressive line-up of experts from the 
entertainment world to o�er advice and experience to �edg-
ling screenwriters, musicians and artists around how to devel-
op a successful brand.

With a particular focus on music, theatre and �lm, the Septem-
ber event was held at the atmospheric underground space 
The Vaults, beneath London’s Waterloo. 

The great line-up included entertainment entrepreneur 
Michael Jacobsen, co-founder of Dirty Dancing On Stage; 
James Scroggs, former vice chair of marketing at MTV & 
founder of Hoop London; Edwina Dunn,  co-founder, 
Dunnhumby; and investors in theatre related ventures includ-
ing Purple Seven and Tristan Baker, CEO, Runaway Entertain-
ment and producer, Footloose and The Railway Children.

TASTY
ENTREPRENEURS

THAT’S
ENTERTAINMENT

PATTERN
FOR SUCCESS



MEDIA
HIGHLIGHTS





Emma Jones 
Campaign Director 

The slogan ‘Just do it’ could have been written for Emma 
Jones!  A successful entrepreneur, business expert, author, 
and the founder of online business community Enterprise 
Nation, Emma is well-known in the entrepreneurial 
community for getting stu� done, and getting it done now!  

Jamie Williams
Campaign Manager (Operations & Corporate A�airs)

Jamie is the clever chap who makes everything at StartUp 
Britain work smoothly.  He does the mighty job of keeping 
the website tip top, controls the operational side of the 

campaign, holds the purse strings.

Lorna Bladen
Campaign Manager (Social Media & Marketing)

Lorna is the planner. She takes a crazy idea (and there are 
plenty!) and turns it into a reality with a big smile on her 
face.  Her meticulous approach ensures all StartUp Britain 

events just happen, magically. 

Remy Jansons
Campaign Manager (Events)

This man’s job is making it all tick.  He’s the man behind tech 
week, �nance week, StartUp Entertainment, Confessions of 

a StartUp and Speed Networking record attempts. 
He the man.

Becky Jones
Campaign Manager  (PopUp Britain)
Becky is a talented gal. She works at policy and strategy 
level, deftly using her skills to sni� out clever ways to turn an 
idea into a living, breathing thing.  She is the mastermind 
behind PopUp Britain. 

Katie James
Tenant Manager (PopUp Britain)
A friendly face and a reliable exponent of good taste, Katie 
curates relevant tenant groups, recruits entrepreneurial 
talent and carries furniture from one side of the shop to the 
other on a regular basis. 

Skye Robertson
Campaign Manager (Events)
Skye is one of those people who really can do it all.  She is 
the foodie and the fashionista behind StartUp Food and 
StartUp Fashion as well as being a regular on the tour bus.

Liz Slee
Media and PR
Always making notes and �ring out emails, Liz conjures up 
stories and feature ideas to make sure Britain’s army of 
entrepreneurs get positive media exposure.

TEAM



We couldn’t do what we do without the help of a 
collective of forward-thinking businesses.  Their 
generosity has helped us reach more people in the 
UK with the startup message than ever before and 
played a part in creating a record number of 
startup �rms.

Our partnership with Intuit is award-win-
ning. Intuit Pay’s sponsorship of PopUp 
Britain swept the board at the Corporate 
Engagement Awards winning gold in the 
open-ended corporate sponsorship catego-
ry as well as the overall grand prix award.

Intuit helps small businesses get paid, 
manage their money and pay their employ-
ees, and helps accounting professionals be more produc-
tive and grow their practices. The company’s �agship prod-
ucts in the UK include QuickBooks, QuickBooks Online, 
QuickBooks Payroll and Intuit Pay. Its Intuit Pay handheld 
devices are supplied to all PopUp Britain tenants, allowing 
them to take credit card payments without investing in 
expensive payment methods – ensuring they never miss a 
sale.

For more information visit www.intuit.co.uk

iris is an award-winning global creative innova-
tion network that works with clients like Sony 
Mobile, adidas, Shell, Reckitt Benckiser, Heineken 
and Barclaycard. Built for the networked age, iris is 
�exible, diverse and entrepreneurial in its 
approach. The company builds ‘Extraordinary 
ideas’, ideas that look and feel more like culture 
than communication, and have the power to 
generate extraordinary results. It was behind the 
development and concept of the versatile PopUp 
Britain brand.

www.iris-worldwide.com

Vistaprint is a leading online provider of professional 
marketing products and services to micro businesses and 
the home.  Its sponsorship of PopUp Britain has meant the 
initiative has been able to help new retail entrepreneurs 
across the UK in shops in Ashford, Dunstable, Chard, 
Poulton, Camberley and London.  It recognises that pop-up 
shops, because of their transitory nature, need to get their 
message out fast, both socially and via printed materials 
like �yers and postcards.

www.vistaprint.com

“Since BT started supporting StartUp Britain we’ve seen 
some change in the British entrepreneurial landscape.
 
2013 saw more than half a million new companies registered 
at Companies House and an increase in the number of 
young people considering entrepreneurship as a career 
path. This message was shone bright exactly a year ago 
when the iconic BT Tower beamed a birthday message to 
the two-year-old campaign. 

Business is all about people. And technology should be too. 
That’s why we’re here to make technology work for people.

BT Business is the UK’s leading business communications 
supplier. All our packages are designed with businesses in 
mind, with extra-helpful features like 24/7 dedicated 
business support. 

As you launch your business, the right broadband will be 
crucial. So make sure you get o� to the best possible start 
with three months free business grade broadband and 
phone line, when you place your order on-line.

With over 50,000 start-up businesses joining us each year, 
we’ve had lots of experience helping new companies �nd 
the communications that help them on their way. That’s why 
we’re proud to sponsor Start-Up Britain.”


